
1] Visit the app store on your phone and install: 

 

ChatGPT The official app by Open AI 

 

2] Create your account 

 

3] Experiment with some of these prompts: 

 

• What is your working definition of AI? 

 

• What industries will be improved most by AI? 

 

• What industries will be disrupted most by AI? 

 

• How can AI improve education? 

 

 

WARMUP EXCERCISE 
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My goal is to help 
you see the invisible 
influence artificial 
intelligence already 
has in your life. 
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Deep Learning 

Machine Learning 

Generative AI 

Artificial Intelligence 

Applications of Generative AI: 

 

• Generating text 

• Generating images or video 

• Generating voices or music 

• Generating computer code 

• Generating 3D models  
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Concept:  

Artificial Intelligence 

Simple definition: 
 
Computer systems that 
complete tasks normally 
requiring human intelligence  
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Concept:  

Machine Learning 

Simple definition: 
 
A branch of AI that enables 
computer systems to improve 
based on experience 
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Concept:  

Deep Learning 

Simple definition: 
 
A subset of machine learning 
based on Artificial Neural 
Networks which simulate the 
biological neural networks 
found in the brain 
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Concept:  

Generative AI 

Simple definition: 
 
A type of Artificial Neural 
Network that generates data 
similar to the data on which it 
was trained 
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Training Data 

Probability-weighted  
associations 

Output 
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Midjourney prompt: 

 

Polar bear riding a 
unicycle on the moon in 
the style of Salvador Dali 
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Midjourney prompt: 
 

Snowy gothic 
cathedral in the style 

of Wes Anderson 
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My first 
conversation 
with GPT-3 
from 
OpenAI: 
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We have learned to 
mix sand and lightning 
so we can talk to it, 
and it talks back. 
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2  

1  

3  

4  

4 technology trends 

powered by  

artificial intelligence 

Personalization of information 

Machine Learning 

Natural Language Processing 

Persuasion as a Science 
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1  Personalization of information 

The World Wide Web 
transformed mass media by 
allowing brands to personalize 
their messaging to individuals 
based on data about what we 
like, where we go, and who we 
know.  
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2  Persuasion as a Science 
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3  Machine Learning 

Algorithms no longer simply 
predict.  They prescribe and 
improve.  Machines are now 

learning to persuade us using 
personalized information. 
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Natural Language Processing 

We are now talking to machines 
that learn to persuade us using 

personalized information. 

4  
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Hey Siri 

TELL ME A KNOCK-
KNOCK JOKE. 

SING ME A SONG. TELL ME A STORY. CAN YOU BEATBOX 
FOR ME? 
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Personalized 
Persuasive 

Power 

“We have reached the 
intersection where the science of 
persuasion and the technology to 
deliver personalized messaging 
on a mass scale are colliding at 
breathtaking speeds.” 
    
    -from The Invisible Brand 
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This technology hacks 
our empathy and 
operates on us 
psychologically.  
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The Media 
Equation and Nao 

• In 1996, Byron Reeves and 
Clifford Nass published The Media 
Equation in which they theorized 
that people relate to computers like 
real people. 
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Psychological Technology 

“Psychotechnology” 

• Personalized 

• Persuasive 

• Able to learn 

• Humanlike 
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“With great power comes great responsibility.” 
-The Peter Parker Principle, Stan Lee 
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Groupthink 
Automation 
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Psychotechnology 
exploits your 
vulnerabilities and 
controls the flow of 
information to keep you 
addicted to your screens. 
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We are vulnerable to cognitive biases, 
which are systematic errors in thinking. 
 
Confirmation biases, filter bubbles, 
framing effects, and out-group 
animosity are just some of the cognitive 
biases exploited by psychotechnology. 
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  Facts Predisposition What you see 

We are attracted to facts that confirm our bias. 

Confirmation Bias 
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Media algorithms 
surround us with filter 
bubbles which confirm 
our biases. 

© 2023 William Ammerman. All rights reserved. 



Media algorithms have turned the 
Internet into a House of Mirrors  
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Digital Dopamine 

Media algorithms surround 
you with information you like 
because their goal is to keep 

you on your screen. 
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The way information 
is framed changes 
how you perceive it. 
 

The Framing Effect 
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Framing influences how you spend money. 

© 2023 William Ammerman. All rights reserved. 



Framing changes how you perceive identical pieces of information. 
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Framing changes your perception of the physical world. 

© 2023 William Ammerman. All rights reserved. 



A 2021 study published in the 
Proceedings of the National Academy 
of Sciences concluded that negative 
posts about out-groups were shared 
on social media twice as often as 
posts about the in-group. 

 

Language about the out-groups was a 
very strong predictor of angry 
reactions.  

https://www.researchgate.net/publication/352698571_Out-group_animosity_drives_engagement_on_social_media


The terms “in-group” and “out-group” are social science terms. 

My group is the in-group. 

Those horrible, nasty, wrong-
headed others are the out-group. 
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“If you put a drop of love into 
Twitter it seems to decay, but if 
you put in a drop of hatred you 
feel it actually propagates 
much more strongly.” 
 

Tim Berners-Lee 
Creator of the World Wide Web 
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Filter Bubble 

Confirmation 
Bias 

Media 
Algorithms 

You are living in this 
reference frame. 

www.I’mRight.com 
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“The Prince 
William Effect” 
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Step 1: Out-
group 
animosity 
causes an 
image to be 
shared. 
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Step 2: Social media algorithms push the shared image to the likeminded. 
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Step 3 – The image 
confirms existing 
preconceptions 
about the out-
group, fueling 
anger. 
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A different 
perspective 
could have 
provided more 
complete 
information. 
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Just as perspective 
influences perception, 
AI already frames the 

way you see the 
world. 
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The Intelligence 
Revolution  

is as important 
as our conquest 

of fire. 
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